Where Can I Say That?

SOCIAL MEDIA CONTENT CHEAT SHEET

SOCIAL
NETWORK

TYPE OF
ACCOUNT

PRODUCT
INFORMATION
(Informational

Message)

FUN,
FLEXIBILITY,
COMMUNITY

TEAM
BUILDING

(actively
soliciting team
members)

PRODUCT PRICES,
PROMOTIONS, DISCOUNTS,
GIVEAWAYS, SAMPLES,
BOOKINGS
(Commercial Message)

50% PROFIT
POTENTIALTON
PRODUCT SALES

HOW MUCH
YOU EARN WITH
A MARY KAY
BUSINESS

FACEBOOK

Personal Profile

Business Page /
Stories /
Professional Mode

Group:
Closed or Private

Messenger

INSTAGRAM

Personal Account

Professional
Account
(Business or
Creator) / Stories

Direct Message

YOUTUBE

Any Channel

TIKTOK

Business Account

Personal (Creator)
Account

OTHER
NETWORKS

Publicly
accessible social
media, Facebook
Groups you are a

member of, etc.




REMEMBER:

e Mary Kay is a retail sales opportunity and should never be positioned as a retail discount or buyers
club.

e Always be truthful and accurate when sharing your personal experience with your Mary Kay business
and how much you may earn.

e The Company’s policy has always been that talking about what you earn or achieve — or even what
COULD be earned or achieved through a Mary Kay business does not belong on social media or the
internet — even if true and accurate. That’s because you are never going to be able to provide
complete context with a social media post and throwing out numbers without complete context is
misleading. Discussions regarding the opportunity are best handled directly, on a one-on-one basis
with a potential team member, so that you can address their specific questions and share your
personal experience.

e TThe gross profit calculation is based on suggested retail prices.



WHERE TO POST on social media

There’s a difference between “doing business” (commercial/advertising messages)
and “talking about your business” (informational messages).

YOUR BUSINESS ACCOUNT
YOUR GOAL: DO BUSINESS

Promote bundles, specials, and products available for
purchase on your Business Page. If you want to share
product benefits and pricing. Actively soliciting team
members.

YOUR PLAN: COMMERCIAL

Sell product with commercial/ advertising messages.
Commercial messages cannot have hashtags.

SOCIAL PLATFORMS

Facebook Business Page

Instagram Business Account

TikTok Business Account (product only, no
opportunity posts)

Closed Facebook Group

Messenger

All third-party trademarks, registered trademarks and service marks are the property of their respective owners.

YOUR PERSONAL ACCOUNT

YOUR GOAL: TALK ABOUT MY BUSINESS

Share the effectiveness of your favourite products
with product demos, ‘did-you-know’ ingredient videos,
and tips. Sharing the love for your business
(exception: TikTok).

YOUR PLAN: INFORMATIONAL

Build trust and credibility with educational messages.

SOCIAL PLATFORMS

Personal profile on any platform

Any discussions about the opportunity, even if
informational, are not permitted on TikTok
Facebook groups

Messenger
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